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Where to start
The best place to start is by reading this fundraising pack!  
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Remember that everyone is different – a successful fundraising strategy should be tailored to your lifestyle, network of friends and hobbies.  
Why KIDS needs your support
The demand for KIDS services continues to grow.  In order to maintain and develop these services KIDS needs to raise at least £2 million each year from voluntary donations.

All the money KIDS receives through support from the public makes an important and direct impact on our work. 


The current situtation in the UK
· Around 770,000 (7%) of children in the UK are disabled 

· Every week 200 children are diagnosed as having an impairment
· 29% of disabled children live in poverty

· It costs three times as much for a family to bring up a disabled child

· disabled children’s quality of life is affected by unequal access to education, communication, employment, leisure activities, housing and healthcare


About KIDS

Some of KIDS unique projects and services

Outlined below are just some of KIDS projects and services:

Transitions – a national programme which supports disabled children and young people during the often difficult transitional times in their lives such as starting at a new school or a first job.
Play and Leisure – KIDS inclusive adventure playgrounds and holiday schemes give disabled children the chance to play and to be children in a safe, supportive and above all fun environment.
Short breaks – caring for a disabled child can be a full-time job.  KIDS respite care and short break services give parents and families the chance to do things that other families take for granted.
Home Learning – KIDS works with disabled children and their families at an early age helping them to develop their abilities and potential and helping them to reach their developmental milestones, giving them the best start in life.
KIDS Case Studies
Alex’s Story


When Alex Greenhough was born, Down’s Syndrome was the last thing that his parents expected.  Although he was six weeks premature, he seemed fine.  But the pediatricians spotted several marker signs and three days later delivered their diagnosis.
“It was horrendous’” says Nick.  “He had poor muscle tone, a hole in his heart, reduced hearing…just one thing after another.  It seemed the medics had nothing positive to tell us”.

“Several months later my wife and I were becoming increasingly isolated and we still had no practical support.  Eventually a social worker in our local hospital suggested we go to KIDS”.

“It was a revelation.  We visited the mother and toddler group and it was the most worthwhile experience we’ve ever had.  There were other parents to talk to and the staff were so positive.  It felt as though a big cloud had started to lift from over us”.

“Initially we had visits from a KIDS Home Learning worker at home and Alex progressed slowly at first, but then in leaps and bounds.  When Christine went back to work Alex attended the KIDS crèche two days a week and also went to a special communication skills group.  Now he’s three, he goes to a mainstream nursery with an LEA support teacher.  Once a fortnight Jackie, the KIDS support worker, goes with him and talks to the staff about how he’s getting on.  What’s more, now that we’ve just had another baby, she takes him out twice a month, maybe to swimming or to the park, to give my wife a break”.

“KIDS has been absolutely brilliant for us.  I can honestly say that we would be lost without them”.

Nick Greenhough, Father of Alex (3) who has Down’s Syndrome
Jessi’s Story

Jessi is like any other 15 year old girl.  She enjoys reading, writing, going to the theatre, eating pizza with her friends and listening to rock music.  A very premature birth led to both the right and left sides of Jessi’s brain hemorrhaging, leaving her with cerebral palsy.

 “We weren’t finding much mainstream provision in Cape Town, so we decided to move to the UK to try and get the balance of Jessi having her physio and emotional needs met in a mainstream environment”, says Bev, Jessi’s mum.  

Bev forged ahead, determined to seek out the very best care she could find; she scoured London, searching for mainstream schools that could cater to Jessi’s specific needs. Finally, after being in England for 3 years, they found Jessi a mainstream primary school that she liked. 

“I like the degree of independence it gave me”, says Jessi. “I mean there’s no one answer for any one child, but at least I’ve been able to get an education.”
 

Now 15, Jessi attends a special school, which she chose at the start of her secondary education in order to access wheelchair sports and be in an environment with other disabled young people.  However as she begins her GCSE course, she is missing the academic challenges of mainstream school, and she is now preparing herself for an important move. In September this year, Jessi will make the transition from special to mainstream schooling. Changing schools is always a daunting time for any teenager, but can be particularly frightening for a disabled young person.  Indeed, as she approaches 16, Jessi is of the age when most disabled young people are in danger of finding themselves falling through the cracks in the system.

Instead Jessi has immersed herself in KIDS’ Young People’s Inclusion Network (YP-in), which gives disabled young people a forum through which they can make their voices heard. Via a website created by Jessi and other disabled young people, they can chat, exchange information about places with/lacking disabled access, talk about CDs, or even  lobby government for greater equality in the provision of services for disabled people. YP-in also proved a lifeline at one point. “We were having a terrible time with a housing crisis when our old home became inaccessible for Jessi’s wheelchair,” explains Bev. “YP-in was a life-saver, giving Jessi such a boost of morale, enabling her to mix both work and fun whilst empowering her at the same time.”
 

Looking forward to a fresh start at mainstream school, Jessi is determined to face the challenges that lie ahead. “Nelson Mandela is my role model; he’s come out of his experience so compassionate and isn’t bitter like so many other people who face adversity.” 
Planning your event

Proper planning of any event is vital, no matter how simple or small the event is.  The chart below will help you keep check of everything.
1. Research
· Who do you want to target? Will your event appeal to them?

· When do you want to hold it? You don’t want the date to clash with another event.
· Where do you want to hold it? How large a space do you need? How much will it cost?

· Who will help with the event?

2. Budgeting
· Don’t forget that you want to make more than you spend, and you have to budget for even the smallest things, such as;

· Toilet paper

· Food

· Stationary

· You will also have to budget for the larger things, such as;

· The venue

· Entertainment
· You can reduce the cost by;

· Asking for donations from local companies (for example for raffles)

· Asking a local company to sponsor the event

· Trying to get a discount on larger things, such as the venue

· Charging money for entry

· Asking for donations towards the cost of the event

· Holding a raffle

· Joining with others on their event, rather than having your own one.

3. Venue
· Make sure the venue is booked in plenty of time, and check key things such as;
· Is it big enough?

· Does it have everything that is needed (for example disabled access, a sound system)?

· Does it have insurance?

· Is there parking?

4. Promotion
· Seeking publicity for your fundraising events and activities can achieve a number of objectives.  It can:
· publicise a fundraising event you have organised

· encourage people to sponsor you

· share with people what you are about to, or have, achieved

· help raise awareness of KIDS.  
As KIDS is quite a small charity, any publicity that you can get for us is fantastic for raising awareness of our work.  The more people know about KIDS, the more likely they are to support us.  Don’t worry, you don’t have to be an expert on our work, but before approaching any media sources do try and familiarise yourself with our mission, values and services.  
See the PR section on pages 9-10  for more information
5. On the day
· Arrive early to prepare everything

· Make sure you have a checklist of everything you need to do, and when

· Do you have enough volunteers? Do they all know where they need to be?

· Take lots of pictures!

6. After the event
· Make sure you thank everyone who has helped before, during and after the event.

· You could discuss with everyone involved in the event how it went, good things, and things that could be done differently in the future. 

Increasing the amount you make
Gift Aid

· If someone signs up to Gift Aid KIDS can reclaim tax on any of their donations, at the basic rate. 
· This means that KIDS gets 28p more for every £1 donated, so people can increase their sponsorship/donations by almost a third at no extra cost to them!  
· Gift Aid can be claimed if the person is a UK taxpayer, and for any donations or sponsorship of an event. It can’t be claimed if they don’t pay tax in the UK, or if they receive something in return (e.g. raffle, entrance fees).
How to Bank the money you raised

· Justgiving.com: An online sponsorship page is a fantastic way to ensure all your money is kept together and separate from your personal bank accounts and paid directly to KIDS.  Let us know the web address so that we can monitor the progress. For further information on Just Giving go to pages 9-10. 
· Sending cheques to KIDS
· Make sure all cheques are made payable to “KIDS”

· Always write your name and address on the back of the cheque.  If these details are not given, we cannot always guarantee that the money will be allocated to your account.

· Always send cheques to KIDS, 6 Aztec Row, Berners Road, London N1 0PW, clearly marked where it has come from. 
· Please do not send us cash

PR
What is a “Good Story”?

A good test of whether a story may be of media interest is to ask yourself if you would find it compelling to read in your newspaper or to watch on TV.  Features need to be positive and fairly light-hearted, yet at the same time putting across the charity’s message.

Consider Your Strengths

· Do you have strong personal reasons for fundraising, for example a personal experience of a having a disabled child or an impairment yourself?

Contacting the Media

· Make a list of newspapers & radio stations that cover your area.  

· Consider sending a press release by fax or email first, and then follow it up with a phone call.  

· Check who is the most appropriate person to send your press release to – it could be a features journalist or a community or news desk reporter.  

· Find out when the deadlines are for submitting your press release and when you can expect your story to be in the paper.

Photographs

· Try to get a photograph of your event published alongside your story.

· Photos attract the reader’s interest.

· Don’t forget to smile!
· Make sure that, if you are using photographs, you have permission from the people who appear in them.
When writing your press release, remember to include the following:

· What is happening

· Why it’s happening

· When it’s happening

· Where it’s happening

· Who is involved
Make sure you put the most important information in the first paragraph, with more detailed information coming later in the text.  You can also include further information on KIDS in the “notes to editors” section which will help the reporter understand the worth of your story.
Sample Press release 

[ Insert name] is having a [ insert name of event] on the [ insert date] at the [insert venue] in aid of KIDS. [Sentence describing event] KIDS is a disabled children’s charity; there is no other organisation dedicated to providing such an extensive range of services to disabled children and young people, aged 0-25 years, irrespective of their impairment or condition. They provide practical support and advice to address the physical and emotional challenges around disability through their services which focus on play, leisure, education and family support.

Notes to editors

For more information on the event please contact (Insert contact name, address, telephone and email)

For more information about KIDS please contact the fundraising department  at: 6 Aztec Row, Berners Road, London N1 0PW, tel:020 7359 3635, or email amy.hope@kids.org.uk
Fundraising and the law
Fundraising and Publicity Materials
· All materials you produce must state that you are raising money in aid of KIDS but do not represent the organisation    

· They need to include the following statements;

· “All proceeds/profits will go to KIDS”

· “KIDS is a registered charity (No. 275936)”
· The KIDS Logo is a registered trademark; if you are planning to use it please let us know first.

Raffles and Lotteries
· Lottery tickets may not be sold to anyone under 16 years of age.

· For a public lottery, you must apply to your local registration authority (e.g. district council).  If the value of tickets to be sold exceeds £20,000, the lottery must be registered with the Gaming Board (tel 020 7306 6200).

· Private lotteries (e.g. where tickets are only sold to members of a club or company) do not need to be registered.  Neither do raffles held at a social event, where the raffle must also be drawn during the event.

Definitions:
Small Lotteries Incidental to Exempt Entertainments
This refers to a raffle where tickets are sold and drawn at the same venue, for example a ball or a fete.  Section 3 of the act says that these lotteries are lawful if these conditions are met:

· The whole proceeds of the entertainment and of the lottery, after certain deductions for expenses have been made, must be devoted to purpose other than private gain.

· No prize can be money

· The facilities for participating in lotteries, or those facilities together with any other facilities for taking part in lotteries or gaming, must not be the only substantial inducement to people to attend the event.

Private Lottery

This is where tickets are only sold to members of a club or company.  Tickets must be printed in accordance with the Lotteries Act, but no registration is required.  See Section 4 of the Act.  Before printing materials, please contact the Events team – there are things that need to be included, for example our registered charity number (275936). Our logo may only be used with our permission.

Collecting Money

· The legal minimum age for collecting money is 18 years old in London and 16 years old everywhere else.

· To collect on private property (shopping centres, supermarkets, pubs), you need permission from the owner / landlord.  Don’t be put off by having to ask, as collecting on private property can be extremely successful.

· To collect on the street you need to apply for a license from your local authority.  Only in exceptional circumstances do we advise that you undertake this type of collection, and only with the permission of KIDS.  
Insurance
When organising events, consider whether you are going to need to take out insurance.  Most venues and suppliers can offer you insurance on their products and services. Depending on the type and size of the event you might want to inform the local authority of what you are doing.  If you expect over 75 guests and people are driving to the event, you should inform the police.

Food and Liquor
There are many regulations governing food and drink.  In brief:

· If you are selling food on a one-off basis, you do not usually need to register but you are still subject to the law (so please check first).

· If you plan to sell over a period of days, you will need to register with your local authority.

· The Food Hygiene Regulations and Food Safety Act should be taken into account at all times.  The Environmental Health Services department of your local council can advise you, or you can call the Ministry of Agriculture, Fisheries and Food consumer helpline on 0345 573 012.

· We recommend that you contact your local authority before your event and discuss with them what you plan to do.

· If you plan to sell alcohol, you need to have a liquor license.  This can be obtained on application to your local Magistrates Court.

Licenses

A Public entertainment licence is required by law if 2 or more people are
performing and/or dancing.
Inside event - If the venue has a licence you are covered. If not you must apply 3 months in advance. Through your local authority.
Outside event - Only needed if musical entertainment/performances are taking place. If you’re expecting a large crowd, remember to contact the police and again contact your local authority. An Occasional liquor licence is required if you are holding your event at an unlicensed venue. Contact your local Magistrates Court.
For more information please visit the Institute of Fundraising’s website: www.institute-of-fundraising.org.uk
Top Tips! 
1. Belief in the cause

A passionate but brief pitch about KIDS to your friends is you best hope of     getting them to open their wallets.
2. How will the money be spent?
Being able to tell people that “£25 will pay for a disabled child to see a show at the Theatre” will help engage their interest.
3. Write a checklist

Write a list of everything you need for the event, and what still needs organising, and tick off what you’ve done as you go along. That way you won’t forget anything!
4. Try to keep costs low

For example, ask local businesses if they would donate prizes.

5. Set up a Justgiving.com fundraising page
Our past fundraisers have said that Justgiving is the most easy, quick and effective way to fundraise! See page 10
6. Set up a fundraising group

You can set up a group online (e.g. on Facebook) letting your friends know what you are doing and when. It can easily be updated, and you can use it to ask for advice, ideas and help! You can also link it to your justgiving.com fundraising page.

7. Advertise

Tell everyone you know about your event, put up notices, try and get it in your staff or social newsletter. 
8. Publicise

Contact local newspapers, radio and TV stations. Make sure you include all the information about the event that people need. 
9. Gift Aid

Gift Aid is a great way to raise extra money for KIDS as it allows us to claim back tax from sponsor’s donations.  This means that KIDS can get an extra 28p from the government for every pound donated!
10.  Delegation
Rope in your friends and family to spread the word about your fundraising and encourage them to help out at any events you run such as bag packing.

11.  Start Early

The event may seem a long way away but it will fly round so start your fundraising NOW!
 Fundraising made Easy: JustGiving 
Why use Justgiving?

· Justgiving is an incredibly convenient, secure and quick way of raising your funds for KIDS.  
· By using Justgiving you can email your page to all your contacts, watch your total as it grows on screen and include a photo and personal message! 
· Justgiving sends donations to KIDS every week. In addition, Justgiving automatically reclaims 28% in Gift Aid on UK donations, helping you raise more at no extra cost. 
· All donors receive the automatic thank-you email that you will write when you create your page. If they have any questions, or would prefer to pay over the telephone, they can contact the Justgiving helpdesk at any time (see below).

Here’s how:

1) Go to www.justgiving.com/kids/raisemoney
2) Click on ‘Create a Page’
3) Select the event you’re taking part in (If it isn’t listed click ‘continue’ & follow instructions)
4) Follow the simple instructions to personalise your page - Make sure your Team Name is clearly stated on your page so we can see where your sponsorship money originates.

Top Tips:

· Make your page as unique as possible - go for a theme to make an impact

· Rather than targeting everyone straight away first pick those likely to be generous – future sponsors tend to match what’s already been pledged!  

· Instead of emailing a link address, send out a ‘Justgiving widget’ – a little graphic linking to your page. Just visit your page and click on ‘Promote this page’.

· Add your widget/link to your email signature

· Set up a link to your Justgiving page from Facebook 
Justgiving Help Desk: 
T – 0845 021 2110 
E – helpdesk@justgiving.com
And Finally…

· The information contained in this pack is only meant as a brief guide.  If you have any questions about anything please contact Amy on 020 7359 3635 or email amy.hope@kids.org.uk
· Please do not do anything unsafe or illegal.

· Inform us of what you are doing.

· Think of yourself as a representative of KIDS in everything you do.

· Always be aware of your own and other people’s safety.

· Think about whether what you are doing requires a license or insurance.  If you’re not sure, ask.

· Enjoy yourself while fundraising, but don’t take risks or cause distress to others.
· For more information about KIDS visit our website www.kids.org.uk 
Thank you so much for fundraising for KIDS; without your support we wouldn’t be able to continue providing our vital services for over 6,000 disabled children and their families.

Thank you and Good Luck!
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KIDS is a children’s charity which provides an extensive range of services to disabled children and young people aged 0-19 and their families.  We help disabled children experience the joy of childhood.





KIDS works with children and young people with all types of impairments.  These can range from autistic spectrum disorders, learning and behavioral difficulties and development delay to communication difficulties, physical impairments and sensory impairments.  No other organisation provides such an extensive range of services for disabled children, young people and their families.  
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